
 
 
 
 
 
 
 
 
 
 

 
 
JOB DESCRIPTION 01 
 

JOB DESCRIPTION 

 
 
KEY INFORMATION 
TITLE: Digital / Marketing Automation Specialist 

REPORTING LINE: Head of Marketing  

LOCATION: Steenberg, Cape Town 

BUSINESS UNIT: Prescient Investment Management 
 
PURPOSE OF THE ROLE 

The Digital / Marketing Automation Specialist will be responsible for managing the digital marketing campaigns, and email and 
CRM platforms for PIM. Key to delivery is ensuring all digital platforms are leveraged to support the business objectives and  
that it informs the PIM business development team sales engagements.  

 
DUTIES AND RESPONSIBILITIES 

 Central to creating the marketing program that links digital communications and the PIM CRM platform (Salesforce). 
 Work closely with the business development team to optimise all digital marketing efforts.  
 Create and build 360 campaigns across all digital touch points (social media, website and email communications) based 

on business development team and business objectives.  
 Define marketing campaign objectives across all digital mediums and create reporting within Salesforce based on 

requirements.   
 Proactively research and implement the best practices, strategies and industry standards to PIM campaigns and towards 

Salesforce optimisation. 
 Support the integration of additional digital mediums with the CRM platform (Salesforce) for the purposes of tracking 

consumer engagements.   
 Build journeys for all regular and short-term email campaigns within Pardot, including building the assets with external 

designers. 
 Understand and evaluate campaign metrics, distil analytics and distribute campaign performance to business development 

team - continuously recommending improvements. 
 Manage the creation and deployment of digital invitations for online (Zoom) and face-to-face events. 
 In conjunction with business development team, create distribution lists and segment client database for active campaign 

targeting. 
 Manage the relationship with external digital and technical service providers to ensure business needs are met. 

 
 
REQUIRED EXPERIENCE 

 Minimum of 4-5-years’ experience in all areas of digital marketing and technology (Web, Email, Social, CRM, Design, etc). 
 Intermediate experience and in-depth working knowledge of Salesforce (CRM system) and Pardot (email communication 

platform), Zoom (webinar hosting platform) preferred , alternativelyworking with similar programms. 
 Proven track record on successfully delivering 360 digital marketing campaigns from execution to reporting. 
 The successful candidate needs to be technically competent on website development, creating email assets, digital and 

social media optimisation. 
 Experience working in financial services, or Digital Agency with Financial Services client experience, will be beneficial. 

 
 



 
 
JOB DESCRIPTION 02 
 

REQUIRED QUALIFICATIONS 

 A tertiary qualification in a related discipline, e.g marketing, computer science, finance 
 Certification in a digital marketing field (advantageous) 

 

 
WHY THIS ROLE? 

This is your opportunity to join a talented, highly motivated marketing team geared towards growing the digital marketing 
automation function. You will be working in an entrepreneurial and nimble environment where ideas and solutions to obstacles 
are always encouraged. 

 
To apply, send your CV and academic transcripts to joanne.meyer@prescient.co.za 

You understand and accept that, by applying for this role, you authorise Prescient to obtain your personal information and utilise 
said information for recruitment purposes for this role. 

 
 
 

KEY COMPETENCIES 

 Technical aptitude for working with systems and data 
 Ability to methodically plan, organise, analyse data and translate it into feasible actions 
 Self-motivated and delivery focused 
 Positive team player 
 Proficient interpersonal skills with the ability to engage and collaborate with internal and external stakeholders 
 Deadline driven 
 Client centric mindset  


